Fact Sheet — Automotive Experience Johnson '/})I(‘

Controls
Updated 30 October 2009

DESCRIPTION Johnson Controls Automotive Experience is a global market leader in the design,
engineering and manufacturing of seating, interiors and electronics for vehicles.

OFFERINGS = Products range from components to complete interiors:
o Seating systems including seat structures and mechanisms, foam and trim
o Instrument panels
o Floor consoles
o Cockpit Systems- Instrument Panels, Cockpit modules and floor consoles
o Door systems
o Overhead systems including headliners, sun visors and overhead consoles
o Integrated electronics including displays, instrument clusters, connectivity
systems and body electronics
o HomeLink® Wireless Control System that communicates with garage door
openers, estate gates, and home lighting.
o Electrical Energy Management
= All systems are sold to the original equipment automotive market.
= Customers include almost every automaker worldwide.
= 250 locations worldwide.

INNOVATION = Championing environmentally conscious automotive interior materials that use
AND RESEARCH lightweight, natural, renewable or recyclable materials that reduce the weight of
cars and improve fuel economy.
= Supplying Ford Fusion and Mercury Milan hybrid sedans with SmartGauge with
EcoGuide product, which provides real-time information to help coach drivers to
achieve maximum fuel efficiency.
= Working with Kia to create the Cee’d, a car designed, launched and sold
exclusively in Europe that fulfilled European requirements for safety, design,
craftsmanship and innovation.
= 2009 — announced two new patents on an innovative, wireless connectivity
technology to allow wireless connection of a cellular phone to an in-vehicle
audio system.
= 2009 — launched re3 concept vehicle at the 2009 North American International
Auto Show (NAIAS). Re3 demonstrates how automakers can provide sustainable
solutions that generate consumer appeal, optimize cost and reduce weight in their
vehicles.
= 2008 — research on the female perspective on cars shows women want design
options that offer flexibility, allow them to connect to the outside world and offer
more storage space.

MANAGEMENT President - Beda Bolzenius
HEADQUARTERS 49200 Halyard Drive, Plymouth, Michigan 48170, US

WEB www.johnsoncontrols.com
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RECOGNITION

MEDIA RELATIONS
CONTACTS

2009 sales by Business (in millions)

Automotive Experience $12,016

Building Efficiency $12,493

Power Solutions $3,988
$28,497

Visit www.johnsoncontrols.com/investors for current reports and filings.

= Finalist: best concept vehicle at 2009 North American International Auto Show by
Auto Week magazine

= 2008 Toyota Global Contribution Award

= 2008 Toyota Superior Award — Supplier Diversity, North America

= 2008 Toyota Achievement Award — Program Management, Europe
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